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About Coffee t&i xF CTI &&

Unlike other magazines that are published in only one language and cover mainly coffee industries in the West, Coffee t&i
Magazine focuses on the coffee, tea and ice cream developments in Asia in 4 languages: Thai, English, Chinese and Vietnamese.
Coffee t&i is published by a team of dedicated Asians with strong support from our global network of partners and contributors.

CTI SEbRZTWRERRZL, EF CTI F 2007 FRiFETFTHE, AUIMNNFESZIE. NG, 5. #FERIT,
REFZMEE FFGERE, CTI RE—XZHRIBENE, TS XENBEIX M FaSARSZER. THHH.
EERES, HSEGIMHTRIT. WHREFRITUHEERS.
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About Chinese Edition And Publisher % JFEi{&3CER

Coffee t&i China aims to be an objective and positive media to promote local coffee, tea and ice cream businesses by
sharing stories of hotels, restaurants, cafes and bakeries. We are striving to help the industry to grow. We can achieve this
by improving visibility and overall awareness of brands, outlets, trends, management ideas, including the passions and
stories of hardworking people.

CTI RSP XIRHADTITUMENRE, ILESITUWATEBEETRSEE, EFTUAR. RTEFAEEIMTIEIR
MXE, HNEBESERBRSKIEEEM “hE” . 2015 F (MH - XENEMRRE) BERPURERSERESE
WMEE L. N 44 B, FEERMESEFFTEFE [ MEERSKERRE | 2FITHRS .

About Shanghai CTl Media %xF LigHERRX LB REBRAE

Shanghai CTI Media Co.,Ltd focuses on coffee market in Asia and coffee information integration, to make the coffee culture
gradually penetrate into the domestic mass consumer groups. Coffee t&i covers countries and regions including: Mainland Chin
a,Thailand,Singapore,Macau,Malaysia,Vietnam,Indonesia,South Korea, and Australia. Besides, since Chinese version has entered
local market in 2011, it has already covered over 92 cities through the professional distribution channels and became the most
influential magazine in coffee industry.

The content of the magazine may not be reproduced in whole or in part without written permission from the publisher of
Coffee Tea&Ice-cream’s Headquarter Shanghai CTI Media Co.Ltd

EBHRXUEEREIRAS, EETNMHERZANESSERE, LU (WH - ZX5KE#K) (= :Coffeetea&lce—cream)
FENZOTmm, FRT SME T R ABESFH RERILMMEET7, HOEMESELS ZNER KRB ERR

RITHEXAE : hEXK. =E. #NK. FER]. DkAL. #E. DERELT. HEURBRAFI, CTI MHRE (&
RFR3ZER ) 2011 £ 5 BSIANER, fHRTWRIERE, E3XRFE, FTEWRMESECDE 92 MU EERARS, 2ER
EEZIMIAIMHEERE,

(mnmE « X 50KGEM ) ( 3 :Coffeetea&lce—cream magazine) ZZENFEXFE5E R, MiYE Coffee tea&lcecream
KELSEH LBHRX U ERERATME, RERAEASs|BIEE.
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The Target Readers BiniE&E IR

Our target readers are the owners or managers of cafes, bakeries, tea shops, ice cream stores, restaurants, hotels, and
industry dealers, fans and consumers. We have over 10,000 subscribed members for Chinese printed version,and over
25,000 for International version.The online reading for each issue is over 50,000 clicks/year.

CTIHEZEMERSREMNE. 2HE. MHT. @ERISE. BIE. MOEMWE. BIE. REUREMBERWAINLE
IHEE. B, BRDXRERASENSHATERN 10, 000 i ( EXRAEFENSEMKITE ), BRMER—IER
1TiE 25,000 A, WERIBFRELRIEEHREEBT 50, 000 X/ 5F.

Hotel Executives
BEEEAR

Restaurants & Coffee chain
EIETEMEE

Consumers
HEEMERE

Equipment&Ingredients Distributors and dealers
REWRRRE. BHEH

Owners&managers of cafes, bakery, teashops, ice cream stores
EXTIEE

Circulation number total of Thailand, Singapore, Mainland China, Hongkong, Macau,Malaysia,Vietnam,Cambodia,Indones
ia, and South Korea.

RT2HEETEAM. ZE. iR, FER. SRAL. M. DERAT. HEULRAFI,




Magazine Distribution Model
FENRBERERET

We have a comprehensive distribution strategy to provide maximum brand awareness and opportunity for
our sponsors to reach current and future decision makers, while inspiring new generation of leaders.

LEADING DISTRIBUTORS

REBEAESZHRA

Distribute to their customers and into the hands of key decisions makers. Coffee t&i
will provide opportunity to feature stories about distributor's products

RETAIL READERSHIP
R RIREGE BIIHEE

Free Magazine at good coffee chains. Coffee t&i will add value to the consumer
experience at these outlets. We hope to inspire new entrepreneurs and baristas to
join the industry.

ASSOCIATIONS
RERBARMET L bS5
Will be provided to members of key associations for free. Coffee t&i will

provide members of associations with the latest news and innovations in the
industry and international trends.

INTERNATIONAL EXHIBITIONS&TRADE SHOWS
REETAZTARSEN

Targeted distribution across all major trade shows around the world. The
magazine is provided for free.

INTERNET READING
T BRI IR
Coffee t&i is available online for free at www.coffeetandi.com, www.

coffeeteaimagazine.com, issuu.com, yuedu.163.com and CTI App in
preliminary consideration.

EDUCATIONAL INSTITUTIONS
IR GG XERINAG

Free for Universities & Colleges with F&B department. We
hope to inspire more young baristas and entrepreneurs.

TARGET READER FOCUS CIRCLES

Reach industry professionals and
PUBLIC SUBSCRIPTION ..
) decision makers.
DREEITRARE

In 2015 (Jan/Feb. Issue 44), Coffee t&i Chinese version Reach professionals within direct

changed partnership and moved office to Shanghai, @ industry connection.

continuing to offer full year subscription in taobao.com

and wechat platforms. Reach consumers, entrepreneurs with
@ potential to inspire new baristas.

Reach professionals with direct &

INDEPENDENT CAFES
@ indirect industry connection

EEEBHAMILENMHHESE
Coffee t&i will be sold in Cafes to the general public.

L § I

Strong Medium Weak Minimal

International Trade Shows
Efrit RS

In 2017 We were at 32 major regional and international exhibitions and trade shows, which
attended the majority of decision makers: Thailand, China, Singapore, USA, South Korea,
Australia, Hong Kong, Japan, Taiwan, Malaysia, Italy, Indonesia, Austria and etc.

CTI 2513 36 MEFRMLKMERMETIRES  Z=E. BA . hE. FNE. =i ZEXF.
HE. 8. 85, DREL. NERHI. RiFFib,

Coffee t&i is actively involved in all major regional &international exhibitions and competitions, including SCAA USA, SCAE
Italy, FHA Singapore, and Cafe show Seoul etc.

CTI 25UNSEXMNFEEERRES, 8iF Hotelex, MICE,SCAA EEE, #MNK FHA B, &/K Cafe Show & ,HOST *X=,
B AR Sigep &%,

Expos BES Date HEA Country E=
Sigep Jan.21-25 Italy ZXF]

CAFE MALAYSIA Jan.12-14 Malaysia BkFET
Thailand Coffee Tea&Drinks March Thailand Z=E
Café Asia March 2-4 Singapore Fn0HK
Café Show Vietnam March 2-4 Vietnam ##sg
MICE March Australia EBAF) I
HOTELEX March 28-31 China #E

Food & Hotel Asia April Singapore FNi
Food and Hotel Indonesia April Indonesia ENfE

SCAA April 20-23 USA =H

Café Show Malaysia April 25-27 Malaysia S3kFET
Food & Hotel Vietnam April 25-27 Vietnam g
HOFEX May 8-11 May 8-11 HongKong FE&H
Bakery China May 10-13 China #E

Thaifex:World of Coffee & Tea May 31-June 4 Thailand Z=E
SCAE World of Coffee Events June 13-15 Hungary &5F !
Cafe Show China July 6-9 China FE

TRAFS July 13-16 Thailand Z=E
MIFB Aug. 9-11 Malaysia 53kFEIT
Hong Kong International Tea Fair Aug. 17-19 Hong Kong FEF#E
Food&Hotel Thailand Sep. 6-9 Thailand Z=E
SCAJ Sep. 20-22 Japan BHA
Tea&Coffee world cup Sep. 26-28 Singapore N
Food&Hotel Malaysia Sep. 26-29 Malaysia &3k
CAMFOOD/CAMHOTEL Oct. 19-21 Cambodia 5i#zE
HOST Milan Oct. 20-24 Italy ZEKF)

I love Coffee &Tea Expo Oct. 27-29 Malaysia S3kFEIT
MYANFOOD/MYANHOTEL Nov. 2-4 Myanmar &4
Seoul Int'l Café Show Nov. 9-12 Korea &=
Food&Hotel China Nov. 14-16 China FE
Taiwan Tea,Coffee&Wine Nov. 17-20 Taiwan RE&E
Hotelex Guangzhou Dec. 12-14 China FE

Coffee t&i is actively involved in all major regional &international exhibitions and competitions, including SCAA USA,
CAE Italy, FHA Singapore, and Cafe show Seoul etc.

wn

CTI 25UNSEXNEEERRS, 815 SCAA E£ER, SCABEAFIRE, MM FHA &, B/R Cafe Show RE%,



WHAT, YOU
Coffee t&i Readership Profile CANDO?

@:%gmﬁ :‘:'J:!-!:E:fﬂhllu - J

EOFEET

From time-to-time we do quick surveys of our readers during trade
shows and through the Internet.

HANESTZEEIRMRATS BAIANEEJITIEM, WME— TS

@ Gender 131515

68% 32%

Why Advertise with Coffee t&i ¢
CTIHTHNEARMNE

® Male Female
A 4
Q Interests 3<% 49 Quality Targeted Readers ERENBIRZER

CTT has 10,000 subscribed members in China and 25,000 in Asia and Australia for printed version and for each issue over
65% 18% 13% 4% 50,000 clicks/ year for the online PDF edition. We are devoted to trade shows, barista competitions and events. This keeps us in
touch with our subscribers: network associates and partners. Subscribers are updated and renewed every year to ensure quality.

@® Coffee ® Tea ® Ice cream Gelato others
BEE, BREMTIAL, EERFREHEDRIZN 10,000 &, EFRUERIEITEIRIZN 25,000 & , FESHEFEBI
Q Age Group £ # %14 50,000 Xf PDF B FHT T8,
v
5% 18% 10%
Excellent for Brand Building #4137 5l R K & 3%
® 18~24 ® 25-30 ® 31-35 ® 36~40 ® 41~45 ® 46~50 50+
Coffee t&i are mailed to subscribers. Your target audiences will see your advertisements, and have them kept in a
NB: Coffee t&i magazine readership survey is non-scientific and done across multiple countries during trade shows and via the Internet between 2009-2011 high exposure state. Through partnership with major distributors, industry associations and F&B schools, we provide
IR U EERR e E, SWXERSERE. additional opportunity for you to reach key decision makers, future leaders and young entrepreneurs.
Coffee 1&i 2017 Cover S‘l'ory & Reporf CTI BRENBIRZREHE, TR STUETLE = BN ZURBIREE, CTI SERRHEE. TUhe . ERE)INEE

YRIFEERER, REESHFARTIREKE . BEHNEREMFREIR,

CT12017 HEME

v
ISSUE HA%% COVER STORY #HHE#SE CREPORTING REZE . . or . e = = —
Quality&Diverse Editorial EREMZ TS 1EIREE
Issue 62 (Jan./ Feb. 2018) Coffee &Travelling MES BRTT
Issue 63 (Mar./ Apr. 2018) Coffee Household REA Coffefe t&i provides quality editorial content from in.dustry insi(.iers thro-ugh-out the regi.on, suppor‘Fe.d by global network of
contributors and partners. Our team travels far to find the stories that inspires; including competitions, product launches

Issue 64 (May/Jun. 2018) Coffee Break TR Bt 1] and business innovations.
Issue 65 (Jul./Aug. 2018) IPlant Base Trend EYE & EHE &EREX . N e

) CTI EEREMNZTTHHIEIENE, XECERZES , BESHXITIHNAL, BERBEFAEMRXNSEEFIEEKE,
Issue 66 (Sep./Oct. 2018) Junior Trend FEk R LB HIRET A S T PR AR T R R .
Issue 67 (Nov./ Dec.2018) Motivation to go cafes ANMIATFLEEMEEE?




CTI online channel platform includes WeChat, Weibo, Tencent, Youtube, Instagram, Website, and Facebook etc. The
average number of subscribers in each app is nearly 150 thousand by Jan. 2017, covering almost all over the country and
showing stable trend of ascending.

Help Inspire.Be a Sponsor. . 4

AT R RIRHEN D, RABNINISEZER!

Majority of Coffee t&i are provided as Free magazine for trades people in the coffee, tea and ice cream industry. CTl & HIRIAFERERAELRTFE. EANMBLIRINSE ., B, fME. fME. BEiffa. Youtube . Instagram . EM.
Many good companies have sponsored and helped us to raise the standards and inspire neeratlons of PEM X FEPFIONLEEL 2017 F 11 BAA 200,000 A, LFEZLES &, BNSWRSIEKNEE,
professionals. "

CTl Mo R2URBNF R MEASTEX BN, BEMBIIMRRE, AR THERTW, RNREZSMEAEWES CTI
MRRIBMTHE, BRAKNN SEF, BEXPH CTI ShillkzEEEEF,

Online Channel Advertising Magazine Fact Sheet REEXER
kY
Domestic Advertising Rate In RMB EAI[ % s AR/ RvS (¥) ERF¥a Name Coffes 181
———_ Frequency prmenthly magazine
_HH( TLTFr ) $tﬁ]1§ /\Hﬂ ( /\}ﬁ: ) Slzi’/] E Year Established Nov.- Dec. 2007, Thailand
———_ enauages Inel Ehinese, Englih, Vietnamese
1/2 page 7,028 18,975 6,325 33,733 5,622 Master Publisher Blue Sky Books (Bangkok, Thailand)
1/4 page 4,100 10,693 3,564 19,677 3,280 Size 190W*254H mm
. midecoverpageéor7 15968 43112 14371 76644 12774 MiEs (X%) Target Reader  Asian cafes, restaurants, hofels
Wechat 2" line S bakeries, fast food outlets, ice
*Chinese circulation is expected to be 10,000 * X HrZE B & T2#B1d 10,000/ #§ cream & frozen' yOgurT outlets, tea
shops, food service businesses.

mMiEE% (BXR)

International Advertising In EURO [EPr/ & #nes: sw/EURO(€) EEEEES———— T

Shanghai CTI media Co.Ltd. EiBHEAX L ERERAT

oSz tlsue  3lsueaosop Fach  Glssuecowp Each Facebook(H2) Weibo  818: CTI ISF= 5300

Full page 2,795 7,547 2,516 13,417 2,236 Facebook S Wechat f¥f=: CTI MIHZE
1/3 page 1,118 3,020 1,007 5,366 0 R ocreeE B
RBETRE: APP TRASZAREE MRS
———_ {ssu 187768 : APP T4 ssu R “Cofee teas magazine’
Back cover 20,082 3,347

Facebook: Coffee Tea & Magazine

———_ Gy ARmRRER |
Video A Youtube: coffeetandi
ke

Instagram: coffeeteaimag
*International Ads are published in 4 languages Chinese, Thai, English, Vietnamese, the circulation is over 25,000/issue in total.

*EFRERNMESPY, X, ®BX, #BEiEkRT, RITEAITET 25,000/ 8

Strategic Sponsorship Advantage = AdS. SpetEIﬂCOTICB\n
g e SHHIEERT (AZH ) A
I :
@ Full page.......cou..... 190W*254H mm -
International Ad Full Page sponsorship for one year (6 @1/2page(1) e, 95W*254H mm —— —
issues) includes; ) ®1/2 page(2) ... 190W*127H mm
EPRR—F N2 (190W*254H mm) A LT &HE @173 R
PEN = - /3 PAGE. .o mm Contact BB ’
®1/4Page(1) ... 190W*69H mm Tel 8% : +86 21 63339299 )
® 6 Issues inner page advertisement; ©®1/4Page(2)..cccen... 95W*127H mm Web EM : www.coffeeteaimagazine.com. www.coffeetandi.com
SNHIARIHE S AR EE 3mm B E Mail #B#E : cti@coffeeteaimagazine.com
@ Updated social and activity news; Add: Rm 1103B, No.222 Mid Huaihai Rd, Shanghai China
TR AR e Wbt : DISERKEEEE 222 SHE 15 11038 2
ST H u l I H Contact BB A : Nicole(Chief Editor) EXEIS ( 47 ) 18521737626
@ ® B @

E: BRBERRSEHERARN MEAESITEA
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